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Appendices 3 

Appendix B 

Normality Descriptive Statistics 

 N 

 

Skewness 

Statistic 

Skewness 

Std Error 

Kurtosis 

Statistic 

Kurtosis 

Std. Error 

I am known for generating ideas. 330 -.808 .134 4.034 .268 

Being organized is important to me. 330 -.624 .134 3.369 .268 

People think of me as a visionary 330 -.371 .134 2.390 .268 

People think of me as organized. 330 -.832 .134 4.442 .268 

I tend to dwell on “what was” 330 -.856 .134 3.717 .268 

People think of me as structured. 330 -.838 .134 3.222 .268 

I am known for invention/innovation. 330 -.593 .134 2.819 .268 

People think I am best at planning and organization. 330 -1.017 .134 3.986 .268 

I often think about past decisions 330 -.640 .134 2.639 .268 

Test new products/trends very early 330 -.844 .134 4.327 .268 

Don’t like changes that disrupt opportunity 330 -1.455 .134 5.533 .268 

Quickly adjust to new situations 330 -1.268 .134 5.877 .268 

Hold the line when new plans are imposed 330 -.951 .134 3.956 .268 

Don’t want too much change 330 -.790 .134 4.060 .268 

Consider how trends interact 330 -1.014 .134 3.833 .268 

Against changes that threaten one’s position 330 -.825 .134 3.307 .268 

Focus on future questions 330 .504 .134 -.597 .268 

Conscious of big trends in society 330 1.154 .134 4.497 .268 

Go along when new trends come 330 1.024 .134 3.301 .268 

Interested in future questions 330 .589 .134 4.513 .268 

Focus on greater future questions 330 .490 .134 2.959 .268 

Make things happen when future demands it 330 -1.609 .134 6.806 .268 

Take advantage of trends that pop up 330 3.446 .134 18.729 .268 

Flexible person 330 -.958 .134 2.193 .268 

Have a position with status 330 7.114 .134 57.026 .268 

Be the best in my field 330 -1.696 .134 4.427 .268 

Achieve recognition for my work 330 -.843 .134 2.883 .268 

Feel secure in my job 330 . . . . 

Are technical and well defined 330 -.808 .134 4.034 .268 
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Have considerable variety 330 -.624 .134 3.369 .268 

Allow independent action 330 -.371 .134 2.390 .268 

Involve people 330 -.832 .134 4.442 .268 

Productive and fast 330 -.856 .134 3.717 .268 

Highly capable 330 -.838 .134 3.222 .268 

Committed and responsive 330 -.593 .134 2.819 .268 

Receptive to suggestions 330 -1.017 .134 3.986 .268 

Practical results 330 -.640 .134 2.639 .268 

The best solutions 330 -.844 .134 4.327 .268 

New approaches or ideas 330 -1.455 .134 5.533 .268 

Good working environment 330 -1.268 .134 5.877 .268 

In a direct one-to-one basis 330 -.951 .134 3.956 .268 

In writing 330 -.790 .134 4.060 .268 

By having group discussions 330 -1.014 .134 3.833 .268 

In a formal meeting 330 -.825 .134 3.307 .268 

Current problems 330 .504 .134 -.597 .268 

Meeting objectives 330 1.154 .134 4.497 .268 

Future goals 330 1.024 .134 3.301 .268 

Developing people’s careers 330 .589 .134 4.513 .268 

Rely on proven approaches 330 .490 .134 2.959 .268 

Apply careful analysis 330 -1.609 .134 6.806 .268 

Look for creative approaches 330 3.446 .134 18.729 .268 

Rely on my feelings 330 -.958 .134 2.193 .268 

Specific facts 330 7.114 .134 57.026 .268 

Accurate and complete data 330 -1.696 .134 4.427 .268 

Broad coverage of many options 330 -.843 .134 2.883 .268 

Limited data which is easily understood 330 -.053 .134 -.831 .268 

Rely on intuition 330 .631 .134 -1.072 .268 

Search for facts 330 -.344 .134 -1.378 .268 

Look for a possible compromise 330 -.385 .134 -1.160 .268 

Wait before making a decision 330 .763 .134 -.952 .268 

Long debates 330 .320 .134 -1.484 .268 

Incomplete work 330 -.241 .134 -1.364 .268 

Using numbers or formulas 330 .159 .134 -1.447 .268 
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Conflict with others 330 .362 .134 -1.335 .268 

Remembering dates & facts 330 .173 .134 -1.458 .268 

Solving difficult problems 330 .193 .134 -1.416 .268 

Seeing many possibilities 330 -.447 .134 -1.273 .268 

Interacting with others 330 .689 .134 -1.016 .268 

Decide and act quickly 330 .144 .134 -1.451 .268 

Follow plans and priorities 330 .103 .134 -1.499 .268 

Refuse to be pressured 330 .182 .134 -1.393 .268 

Seek guidance or support 330 .138 .134 -1.558 .268 

Speak with others 330 -.852 .134 -.791 .268 

Think about what is being said 330 .586 .134 -1.096 .268 

Observe what is going on 330 -.274 .134 -1.215 .268 

Listen to what is going on 330 1.186 .134 -.006 .268 

People’s names 330 .451 .134 -1.250 .268 

Places we met 330 -.624 .134 -1.000 .268 

People’s faces 330 .000 .134 -1.441 .268 

People’s personality 330 .815 .134 -.865 .268 

The power to influence others 330 -.016 .134 -1.380 .268 

Challenging assignments 330 -.809 .134 -.609 .268 

Achieving my personal goals 330 .122 .134 -1.465 .268 

Acceptance by the group 330 1.648 .134 1.153 .268 

Energetic and ambitious 330 -.252 .134 -1.242 .268 

Self confident 330 -.441 .134 -1.267 .268 

Open minded 330 .362 .134 -1.392 .268 

Polite and trusting 330 1.026 .134 -.485 .268 

Become anxious 330 1.011 .134 -.403 .268 

Concentrate on the problem 330 -.858 .134 -.817 .268 

Become frustrated 330 -.130 .134 -1.305 .268 

Am forgetful 330 .526 .134 -1.173 .268 

Aggressive 330 -.266 .134 -1.296 .268 

Disciplined 330 -.134 .134 -1.415 .268 

Imaginative 330 1.389 .134 .430 .268 

Supportive 330 -.139 .134 -1.470 .268 

Realistic and direct 330 .433 .134 -1.415 .268 
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Systematic or abstract 330 .264 .134 -1.373 .268 

Broad and flexible 330 -.216 .134 -1.369 .268 

Sensitive to the needs of others 330 .134 .134 -1.487 .268 

Losing control 330 -.236 .134 -1.475 .268 

Boring work 330 -.393 .134 -1.205 .268 

Following rules 330 .873 .134 -.786 .268 

Being rejected 330 .399 .134 -1.246 .268 

 The CEO primarily defines our firm’s ‘vision’ – its basic 

purposes and general direction 

330 .696 .134 -1.114 .268 

 The CEO plays a key role in monitoring and controlling 

functional activities in this company 

330 .614 .134 -1.100 .268 

 Based on feedback from the marketing place, our company 

continually adjusts its strategy 

330 -.633 .134 -.987 .268 

 Strategy is developed on a continual basis, involving managers, 

staff and executives in an ongoing dialogue 

330 -.066 .134 -1.350 .268 

 Business planning in our company is ongoing, involving 

everyone in the process to some degree 

330 1.245 .134 .104 .268 

 Our middle managers play a critical role in converting top 

management’s general vision into specific strategies 

330 .541 .134 -1.100 .268 

 Our business planning process involves customers, suppliers and 

investors 

330 -.597 .134 -.971 .268 

 Most people in this company have input into the decisions that 

affect them 

330 -.446 .134 -1.302 .268 

 Strategic planning in our firm is a formal procedure occurring on 

a regular cycle 

330 .225 .134 -1.445 .268 

 We have a clearly defined vision of the products and services we 

provide and the customers we serve 

330 -.398 .134 -1.325 .268 

 This company has a well-defined niche in the market-place 330 -.049 .134 -1.411 .268 

 There is a clear set of values in this company that governs the 

way we do business 

330 .869 .134 -.720 .268 

 This company has a distinctive ‘management style’ 330 .216 .134 -1.472 .268 

 Employee initiative and entrepreneur ship shape our firm’s 

future strategic directions 

330 .898 .134 -.589 .268 

 The strategy for this company emerges upward from the ‘firing 

line’ rather than downward from the top 

330 -.501 .134 -1.159 .268 

 We spend a lot of time with customers, listening to what they 

have to say about our company 

330 .013 .134 -1.496 .268 

What is your gender? 330 -.340 .134 -1.129 .268 
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What is your nationality? 330 -.809 .134 -.857 .268 

What is your age? 330 .686 .134 -.929 .268 

What is your level of education? 330 1.098 .134 -.344 .268 

Have you ever been exposed to futures thinking / foresight 

education or courses 

330 .652 .134 -1.168 .268 

If yes, please indicate at what level 330 -.026 .134 -1.401 .268 

How long have you been working within your current industry? 330 .455 .134 -1.215 .268 

What position do you hold in your organisation? 330 -.466 .134 -1.258 .268 

How long have you been working in this position? 330 -.657 .134 -1.089 .268 

What is your role in your organisation’s strategy formulation? 330 .603 .134 -1.100 .268 

Rate your influence on the strategy formulation of your 

organisation? 

330 .049 .134 -1.387 .268 

In terms of strategy formulation in my organisation; (You may 

select more than one option) 

330 .553 .134 -1.173 .268 

 Strategy, in this company, is primarily set by the CEO and a few 

of his or her direct subordinates 

330 -.249 .134 -1.362 .268 

 The CEO primarily defines our firm’s ‘vision’ – its basic 

purposes and general direction 

330 -.209 .134 -1.468 .268 

 The CEO plays a key role in monitoring and controlling 

functional activities in this company 

330 .813 .134 -.788 .268 

 Based on feedback from the marketing place, our company 

continually adjusts its strategy 

330 .272 .134 -1.410 .268 

 Strategy is developed on a continual basis, involving managers, 

staff and executives in an ongoing dialogue 

330 -.756 .134 1.296 .268 

 Business planning in our company is ongoing, involving 

everyone in the process to some degree 

330 -1.733 .134 4.318 .268 

 Our middle managers play a critical role in converting top 

management’s general vision into specific strategies 

330 -.466 .134 .352 .268 

 Our business planning process involves customers, suppliers and 

investors 

330 -.748 .134 .503 .268 

 Most people in this company have input into the decisions that 

affect them 

330 -.398 .134 -.735 .268 

 Strategic planning in our firm is a formal procedure occurring on 

a regular cycle 

330 -.751 .134 .729 .268 

 We have a clearly defined vision of the products and services we 

provide and the customers we serve 

330 -.422 .134 .232 .268 

 This company has a well-defined niche in the market-place 330 -.587 .134 .400 .268 

 There is a clear set of values in this company that governs the 

way we do business 

330 -.564 .134 -.305 .268 
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 This company has a distinctive ‘management style’ 330 .428 .134 -.423 .268 

 Employee initiative and entrepreneur ship shape our firm’s 

future strategic directions 

330 .405 .134 -.240 .268 

 The strategy for this company emerges upward from the ‘firing 

line’ rather than downward from the top 

330 -.117 .134 -.110 .268 

 We spend a lot of time with customers, listening to what they 

have to say about our company 

330 .511 .134 .061 .268 

Personal and organizational information: The following 

questions seek general anonymous information about you and 

your organization. Please provide your response by clicking on 

the appropriate option. 

330 .973 .134 .848 .268 

What is your gender? 330 .336 .134 -.159 .268 

What is your nationality? 330 .786 .134 .385 .268 

What is your age? 330 .169 .134 -.572 .268 

What is your level of education? 330 .196 .134 -.406 .268 

Have you ever been exposed to futures thinking / foresight 

education or courses 

330 .173 .134 -.289 .268 

If yes, please indicate at what level 330 .029 .134 -.435 .268 

How long have you been working within your current industry? 330 .012 .134 -.584 .268 

What position do you hold in your organisation? 330 .081 .134 -.401 .268 

How long have you been working in this position? 330 .092 .134 -.409 .268 

Valid N (listwise) 330     
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Appendix C 

Descriptive Statistics 

 N Mean Std. 

Dev at on 
Var ance 

I am known for generat ng deas. 329 5.2310 1.11864 1.251 

Be ng organ zed s mportant to me. 329 6.0942 1.08493 1.177 

Peop e th nk of me as a v s onary 329 4.6474 1.22362 1.497 

Peop e th nk of me as organ zed. 329 5.3222 1.22206 1.493 

I tend to dwe  on “what was” 329 3.9696 1.55165 2.408 

Peop e th nk of me as structured. 329 5.1033 1.21033 1.465 

I am known for nvent on/ nnovat on. 329 4.6565 1.24962 1.562 

Peop e th nk I am best at p ann ng and organ zat on. 329 4.9696 1.17610 1.383 

I often th nk about past dec s ons 329 4.4711 1.48363 2.201 

Test new products/trends very ear y 308 3.0065 1.33114 1.772 

Don t ke changes that d srupt opportun ty 308 2.6396 1.23862 1.534 

Qu ck y adjust to new s tuat ons 308 3.8799 1.16484 1.357 

Ho d the ne when new p ans are mposed 308 2.9123 1.25643 1.579 

Don t want too much change 308 2.3149 1.13639 1.291 

Cons der how trends nteract 308 3.4773 1.17082 1.371 

Aga nst changes that threaten one s pos t on 308 2.4318 1.22084 1.490 

Focus on future quest ons 308 3.7857 1.21051 1.465 

Consc ous of b g trends n soc ety 308 3.5390 1.19518 1.428 

Go a ong when new trends come 308 3.3766 1.19215 1.421 

Interested n future quest ons 308 3.9156 1.20505 1.452 

Focus on greater future quest ons 308 3.7760 1.24197 1.542 

Make th ngs happen when future demands t 308 3.8052 1.13332 1.284 

Take advantage of trends that pop up 308 3.6688 1.19747 1.434 

F ex b e person 308 4.1753 1.22744 1.507 

Have a pos t on w th status 277 3.6173 2.72365 7.418 

Be the best n my f e d 277 5.0397 2.87705 8.277 

Ach eve recogn t on for my work 277 5.0181 2.58823 6.699 
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Fee  secure n my job 277 3.3249 2.82763 7.996 

Are techn ca  and we  def ned 277 3.9711 3.02632 9.159 

Have cons derab e var ety 277 4.8773 2.74246 7.521 

A ow ndependent act on 277 4.2166 2.81881 7.946 

Invo ve peop e 277 3.9350 2.76942 7.670 

Product ve and fast 277 4.3032 2.80561 7.871 

H gh y capab e 277 4.1661 2.77042 7.675 

Comm tted and respons ve 277 5.1841 2.83841 8.057 

Recept ve to suggest ons 277 3.3466 2.74966 7.561 

Pract ca  resu ts 277 4.2238 2.82466 7.979 

The best so ut ons 277 4.3610 2.88292 8.311 

New approaches or deas 277 4.1444 2.71751 7.385 

Good work ng env ronment 277 4.2708 3.02807 9.169 

In a d rect one-to-one bas s 277 5.7437 2.84299 8.083 

In wr t ng 277 3.5415 2.67488 7.155 

By hav ng group d scuss ons 277 4.8123 2.51534 6.327 

In a forma  meet ng 277 2.9025 2.53409 6.422 

Current prob ems 277 3.7870 2.73095 7.458 

Meet ng object ves 277 5.4621 2.68034 7.184 

Future goa s 277 4.4946 2.76051 7.620 

Deve op ng peop e s careers 277 3.2563 2.80450 7.865 

Re y on proven approaches 277 4.5126 2.61767 6.852 

App y carefu  ana ys s 277 5.5812 2.60255 6.773 

Look for creat ve approaches 277 4.4585 2.73780 7.496 

Re y on my fee ngs 277 2.4477 2.56826 6.596 

Spec f c facts 277 4.7762 2.54960 6.500 

Accurate and comp ete data 277 5.1191 2.85207 8.134 

Broad coverage of many opt ons 277 4.0650 2.83919 8.061 

L m ted data wh ch s eas y understood 277 3.0397 2.76269 7.632 

Re y on ntu t on 277 3.0469 2.57805 6.646 

Search for facts 277 5.7690 2.87620 8.273 
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Look for a poss b e comprom se 277 4.5054 2.53900 6.447 

Wa t before mak ng a dec s on 277 3.6787 2.70962 7.342 

Long debates 277 4.8700 2.65895 7.070 

Incomp ete work 277 4.7509 2.73054 7.456 

Us ng numbers or formu as 277 2.6787 2.59766 6.748 

Conf ct w th others 277 4.7004 2.87677 8.276 

Remember ng dates & facts 277 3.7653 3.03825 9.231 

So v ng d ff cu t prob ems 277 4.1625 2.69170 7.245 

See ng many poss b t es 277 4.7473 2.77169 7.682 

Interact ng w th others 277 4.3249 2.86581 8.213 

Dec de and act qu ck y 277 4.8809 2.93965 8.642 

Fo ow p ans and pr or t es 277 5.0397 2.68150 7.190 

Refuse to be pressured 277 3.2310 2.82536 7.983 

Seek gu dance or support 277 3.8484 2.61242 6.825 

Speak w th others 277 3.5018 2.95574 8.736 

Th nk about what s be ng sa d 277 3.6029 2.74807 7.552 

Observe what s go ng on 277 5.3935 2.73604 7.486 

L sten to what s go ng on 277 4.5018 2.59546 6.736 

Peop e s names 277 2.7581 2.55007 6.503 

P aces we met 277 3.7220 2.53640 6.433 

Peop e s faces 277 5.3610 2.63470 6.942 

Peop e s persona ty 277 5.1588 2.89991 8.409 

The power to nf uence others 277 4.1011 2.86355 8.200 

Cha eng ng ass gnments 277 5.1733 2.81410 7.919 

Ach ev ng my persona  goa s 277 4.5415 2.71788 7.387 

Acceptance by the group 277 3.1841 2.69434 7.259 

Energet c and amb t ous 277 4.2238 2.87425 8.261 

Se f conf dent 277 3.2094 2.54372 6.470 

Open m nded 277 5.2130 2.76523 7.646 

Po te and trust ng 277 4.3538 2.90884 8.461 

Become anx ous 277 4.8159 2.45659 6.035 
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Concentrate on the prob em 277 5.7076 2.82927 8.005 

Become frustrated 277 3.5018 2.56174 6.562 

Am forgetfu  277 2.9747 2.76024 7.619 

Aggress ve 277 3.4801 2.96547 8.794 

D sc p ned 277 4.5307 2.67231 7.141 

Imag nat ve 277 3.7762 2.65131 7.029 

Support ve 277 5.2130 2.84148 8.074 

Rea st c and d rect 277 5.5162 2.86481 8.207 

Systemat c or abstract 277 3.5162 2.72480 7.425 

Broad and f ex b e 277 4.3213 2.65696 7.059 

Sens t ve to the needs of others 277 3.6462 2.76713 7.657 

Los ng contro  277 4.8195 2.78387 7.750 

Bor ng work 277 4.8700 2.88507 8.324 

Fo ow ng ru es 277 3.2960 2.66195 7.086 

Be ng rejected 277 4.0144 2.83351 8.029 

 The CEO pr mar y def nes our f rm s v s on  – ts bas c 

purposes and genera  d rect on 

157 3.8535 .82287 .677 

 The CEO p ays a key ro e n mon tor ng and contro ng 

funct ona  act v t es n th s company 

157 3.9363 .75686 .573 

 Based on feedback from the market ng p ace, our 

company cont nua y adjusts ts strategy 

157 3.7516 .82940 .688 

 Strategy s deve oped on a cont nua  bas s, nvo v ng 

managers, staff and execut ves n an ongo ng d a ogue 

157 3.7261 .83675 .700 

 Bus ness p ann ng n our company s ongo ng, nvo v ng 
everyone n the process to some degree 

157 3.6306 .94249 .888 

 Our m dd e managers p ay a cr t ca  ro e n convert ng top 

management s genera  v s on nto spec f c strateg es 

157 3.4841 .93098 .867 

 Our bus ness p ann ng process nvo ves customers, 
supp ers and nvestors 

157 3.7452 .89087 .794 

 Most peop e n th s company have nput nto the dec s ons 

that affect them 

157 3.5541 .93641 .877 

 Strateg c p ann ng n our f rm s a forma  procedure 
occurr ng on a regu ar cyc e 

157 3.1592 .99685 .994 
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 We have a c ear y def ned v s on of the products and 

serv ces we prov de and the customers we serve 

157 3.5860 .74287 .552 

 Th s company has a we -def ned n che n the market-

p ace 

157 3.5924 .87673 .769 

 There s a c ear set of va ues n th s company that governs 

the way we do bus ness 

157 3.6688 .77118 .595 

 Th s company has a d st nct ve management sty e  157 3.6433 .80871 .654 

 Emp oyee n t at ve and entrepreneur sh p shape our 
f rm s future strateg c d rect ons 

157 3.5032 .79763 .636 

 The strategy for th s company emerges upward from the 

f r ng ne  rather than downward from the top 

157 3.3694 .92186 .850 

 We spend a ot of t me w th customers, sten ng to what 
they have to say about our company 

157 3.2357 .98150 .963 

What s your gender? 154 1.4156 .49443 .244 

What s your nat ona ty? 153 4.2026 1.15485 1.334 

What s your age? 230 1.7087 .66570 .443 

What s your eve  of educat on? 232 3.9526 .60474 .366 

Have you ever been exposed to futures th nk ng / fores ght 

educat on or courses 

232 1.6164 .54597 .298 

If yes, p ease nd cate at what eve  95 5.6947 1.79878 3.236 

How ong have you been work ng w th n your current 

ndustry? 

157 1.3885 .71297 .508 

What pos t on do you ho d n your organ sat on? 158 4.5949 1.50599 2.268 

How ong have you been work ng n th s pos t on? 156 1.1795 .74042 .548 

What s your ro e n your organ sat on s strategy 

formu at on? 

152 3.9079 1.22531 1.501 

Rate your nf uence on the strategy formu at on of your 
organ sat on? 

153 3.0784 .82342 .678 

In terms of strategy formu at on n my organ sat on; (You 

may se ect more than one opt on) 

44 1.0000 .00000 .000 

 Strategy, n th s company, s pr mar y set by the CEO and 
a few of h s or her d rect subord nates 

330 3.8535 .56663 .321 

 The CEO pr mar y def nes our f rm s v s on  – ts bas c 

purposes and genera  d rect on 

330 3.9363 .52117 .272 
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 The CEO p ays a key ro e n mon tor ng and contro ng 

funct ona  act v t es n th s company 

330 3.7516 .57112 .326 

 Based on feedback from the market ng p ace, our 

company cont nua y adjusts ts strategy 

330 3.7261 .57618 .332 

 Strategy s deve oped on a cont nua  bas s, nvo v ng 

managers, staff and execut ves n an ongo ng d a ogue 

330 3.6306 .64900 .421 

 Bus ness p ann ng n our company s ongo ng, nvo v ng 

everyone n the process to some degree 

330 3.4841 .64107 .411 

 Our m dd e managers p ay a cr t ca  ro e n convert ng top 

management s genera  v s on nto spec f c strateg es 

330 3.7452 .61345 .376 

 Our bus ness p ann ng process nvo ves customers, 
supp ers and nvestors 

330 3.5541 .64481 .416 

 Most peop e n th s company have nput nto the dec s ons 

that affect them 

330 3.1592 .68643 .471 

 Strateg c p ann ng n our f rm s a forma  procedure 
occurr ng on a regu ar cyc e 

330 3.5860 .51154 .262 

 We have a c ear y def ned v s on of the products and 

serv ces we prov de and the customers we serve 

330 3.5924 .60371 .364 

 Th s company has a we -def ned n che n the market-
p ace 

330 3.6688 .53103 .282 

 There s a c ear set of va ues n th s company that governs 

the way we do bus ness 

330 3.6433 .55687 .310 

 Th s company has a d st nct ve management sty e  330 3.5032 .54924 .302 

 Emp oyee n t at ve and entrepreneur sh p shape our 

f rm s future strateg c d rect ons 

330 3.3694 .63479 .403 

 The strategy for th s company emerges upward from the 
f r ng ne  rather than downward from the top 

330 3.2357 .67585 .457 

 We spend a ot of t me w th customers, sten ng to what 

they have to say about our company 

330 1.4156 .33717 .114 

Persona  and organ zat ona  nformat on: The fo ow ng 
quest ons seek genera  anonymous nformat on about you 

and your organ zat on. P ease prov de your response by 

c ck ng on the appropr ate opt on. 

330 4.2026 .78496 .616 

What s your gender? 330 1.7087 .55539 .308 

What s your nat ona ty? 330 3.9526 .50673 .257 

What s your age? 330 1.6164 .45749 .209 
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What s your eve  of educat on? 330 5.6947 .96149 .924 

Have you ever been exposed to futures th nk ng / fores ght 

educat on or courses 

330 1.3885 .49095 .241 

If yes, p ease nd cate at what eve  330 4.5949 1.04034 1.082 

How ong have you been work ng w th n your current 

ndustry? 

330 1.1795 .50821 .258 

What pos t on do you ho d n your organ sat on? 330 3.9079 .83011 .689 

How ong have you been work ng n th s pos t on? 330 3.0784 .55969 .313 

Va d N ( stw se) 14    
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Appendix D 

Delphi Round one survey 

 



Appendices 17 

 

 

 

 



18 Appendices 

 

 

 

 



Appendices 19 

 

 

 

 

 



20 Appendices 

 

 

 

 

 



Appendices 21 

 

 

 

 

 



22 Appendices 

 

 

 

 



Appendices 23 

 

 

 

 

 



24 Appendices 

 

 

 



Appendices 25 

 

 

 



26 Appendices 

 

 

 

 

 



Appendices 27 

 

 

 



28 Appendices 

 

 



Appendices 29 

 



30 Appendices 

 

 

 



Appendices 31 



32 Appendices 

 

 

 



Appendices 33 

 

 



34 Appendices 

 

 



Appendices 35 

 



36 Appendices 

 



Appendices 37 

 

 



38 Appendices 

 



Appendices 39 

 



40 Appendices 

 



Appendices 41 

 

 

 

 

 



















50 Appendices 

Appendix G 

Delphi Round two survey 

 

 



Appendices 51 

 



52 Appendices 

 



Appendices 53 



54 Appendices 



Appendices 55 



56 Appendices 



Appendices 57 



58 Appendices 



Appendices 59 



60 Appendices 



Appendices 61 



62 Appendices 



Appendices 63 



64 Appendices 



Appendices 65 



66 Appendices 



Appendices 67 



68 Appendices 

 



Appendices 69 

 



70 Appendices 

 



Appendices 71 



72 Appendices 



Appendices 73 



74 Appendices 



Appendices 75 



76 Appendices 



Appendices 77 



78 Appendices 



Appendices 79 

 

 

 

 

 



80 Appendices 

 

 

 

 















Appendices 87 

2. I think thatfor emplotyee enagement to increase there shoud be a proactive action for 
people to make the link between the topics and show how this personally impacts the 
employees 

3. Anti-foreigner sentiment that has become visible during COVID-19 has always exists 
but is never permitted to be discussed, thus, continues to fester even if not 
acknowledge. However, to promote creativity and adaptability to changes in the 
external environment requires diversity and variability. 

4. The recent General Election results indicate the mood of the people. As more and 
more economies are looking inward, and should the government continues with the 
same way of governing, there may be a reduction of the support for the ruling party, 
and we cannot rule out a change of government. No democracy has survived under 
the same party for more than 70 years. The recent events show this phenomenon - 
Japan, Taiwan, Malaysia, Mexico... With a change in government, we need to figure 
out the role of NTUC and the unions, the tripartite arrangement of government 
business and workers aka unions. 

5. By 2030, Singaporeans will largely be more educated and cognizant of the worldviews 
and economic impacts.  This will change the whole landscape in employee 
engagement. 

6. The pandemic the world is going through currently will shape workforce engagement 
inevitably in some known (and unknown ways) in the years to come. 

7. The impact of the pandemic may have long lasting impacts in terms of global politics 
and cooperation which may impact workforce engagement 

8. The impact of the pandemic has the potential to change global political relationships. 
this may have flow-on impacts on engagement 

9. The impact of the pandemic may lead to the breakdown of alliances and the formation 
of new ones across political boundaries. Depending on the outcomes engagement may 
be negatively impacted 
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5. Singapore's trading companies are highly susceptible to dollar loses. 
However, with the emergence of China, companies are less affected by the 
valuation of the USD. 

6. The store of wealth especially for the more well-heeled who may have 
dollar assets. So, it’s a question of how you measure your wealth and buying 
power 

7. not sure if this statement refers to USD or dollar as a generic term. 
Generally, Singapore is susceptible to global financial influences. 

8. Depends on whether it impacts on inflation, cost of imports and the national 
economy. Personally, I could not predict. 

9. "Dollar loses the status of world reserve value" impacts employee 
engagement in that it also naturally decreases the people's wealth. 

10. Maybe because people see that kind of change as potentially unstable. 
11. Loss of business confidence 
12. I don’t think it impacts 
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Appendix I 

Delphi Round three survey 
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of expected cognitive competence of leaders in Singapore or even more 
generally from past research? My thinking as I write is that any of these 
scenarios is only viable if there are enough leaders that operate/think/strategise 
in the way required to achieve the engagement and other outcomes. 

2. My only comment for the DESIRE scenario will be that it needs to be cascaded 
down the management hierarchy and get constant alignment and feedback - 
both Top-Down and Bottom-Up approaches 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 




