Much has been written in research about the increasing need to draw new audiences
into classical music concerts and frequently these reports conclude that something
must be done to give them a voice within the concert hall. Studies have demonstrated
that for many people, the concert hall, theatre and orchestra present intangible barriers
that unknowingly deter people from engaging in wonderful Arts events. For potential
new and younger audiences, being unsure of etiquette and unspoken ‘rules’ of being
an audience, having no or limited prior experience, or a lack of cultural capital
frequently elicit responses such as “that isn’t for me” and “I don’t belong there”. These
perceptions are often aggravated given the long tradition and history of the concert
hall as being ‘high art’ and a belief that classical music (in the broad sense) is for
sophisticated tastes only. As music educators and audience developers these present
a significant challenges and call us to act as advocates that voice these needs of new
audiences and employ fresh expressions as part of audience outreach and
engagement.

This workshop will skill participants with strategies and techniques for audience
development and outreach to new audiences to orchestral and classical music. The
activities will draw on recent research carried out in community and professional
concert halls and assist participants in considering how relationships, pedagogy and
audience differentiation can be used as part of audience outreach and engagement in
their unique contexts. Participants will be invited to challenge perceptions of what
‘education’ looks like within informal contexts such as the concert hall and the need
for a shift towards the notion of ‘curating’ learning experiences for audiences. There
will be a special focus given to designing concerts for younger audiences and their
families, sharing empirically researched best practice, and exploration of how ordinary
experience can be transformed into learning experiences promoting lifelong
engagement in the Arts.



