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Consumption to Examine the Marketing 

Domain in the Experiential Consumption of 

Mobile Phones 

Judy Drennan  

Ang, Lawrence Changing Brand Personality through 

Celebrity Endorsement 

Chris Dubelaar, Wagner Kamakura  

Arambewela, Rodney Differences in Study Approaches and the 

Implications for Student Learning 

Pam Mulready, Bill Callaghan  

Archer, Catherine Corporate Social Responsibility, Descriptive 

Stakeholder Theory and Global Warming: A 

Case Study of Exxon-Mobil's Changing Views 

on Climate Change 

Arli, Denni  Reinventing Poverty Alleviation Strategies 

through Corporate Social Responsibility 

Pamela Morrison, Mohammed Razzaque  

Ashworth, Laurence In The Spotlight: Impression Management 

and Product Avoidance 

Margaret Matear  

B  

Top 
 

Baird, Michael An Australian Investigation of Retaliatory 

Responses towards Service Dissatisfactions 

Ian Phau  

Ballantine, Paul Music and Consumers' Judgments About a 

Retail Store 

Kimberley Wong  

Bauer, Hans How to Create High Emotional Consumer-

Brand Relationships? The Causalities of 

Brand Passion 



Daniel Heinrich, Isabel Martin  

Bauer, Hans How to Make Brand Placements Successful - 

Assessing the Antecedents to Brand Attitude 

and Purchase Intention 

Melchior Bryant, Marcus Neumann  

Bava, Christina An Exploratory Study of Retailers' 

Merchandising Methods: Are Consumers an 

Active or Passive Audience?  

Sara Jaeger, John Dawson  

Baxter, Roger Converting Relationship Value into 

Performance: The Effect of Commitment and 

Trust 

Bayne, Karen An Exploratory Study of the Influence of 

Environmental Considerations When 

Choosing Timber Decking Products  

Beckmann, Suzanne A Framework for Communicating with Brand 

Communities 

Martin Gjerløff  

Beckmann, Suzanne Animation Effects in Online Banner Ads 

Torben Hansen, Jakob Thorbech, Lene 

Matthiesen  

Bednall, David Customer Analytics and Marketing Research: 

Antithesis and Synthesis 

Stewart Adam, Sharman Lichtenstein  

Bell, George Return on Investment for Political Marketing 

Bennett, Dag Factors that Affect Repeat Buying Loyalty 

Berger, Sven Evaluating Pre-process Services in the Real 

Estate Industry: The Concept of Potential 

Quality 

Bhandari, Mahesh The Effects of Differential Methods of 

Compensation and Employee Empowerment 



on Customer Satisfaction and Loyalty in 

Service Recovery 

Michael Jay Polonsky  

Bhandari, Mahesh Asian Students Study Attitudes and 

Behaviours: A Cross Campus Comparison 

between Chinese and Malaysian Students 

Shameem Ali  

Bhandari, Mahesh Variation in Consumer Outcomes: Does the 

Type of Failure (Process or Outcome) 

Matter? 

Michael Jay Polonsky  

Bhandari, Mahesh Understanding Offshore Students: 

Implications for Program Design and Delivery 

Shameem Ali  

Bianchi, Constanza Retail Internationalisation of Emerging 

Markets: Case Study Evidence of a Chilean 

Retailer 

Biggemann, Sergio The China Effect: The Need to Reconcile 

Divergent Western and Chinese views of 

Business Relationships  

André Everett  

Binney, Wayne  The MOA Framework and Behavioural 

Response 

John Hall, Peter Oppenheim  

Birtwistle, Grete The Recovery of Marks & Spencer 

Bocock, Angela  Ethical Consumption: Exploring Purchase 

Rationales and Choices 

Emma Dresler-Hawke, Juliana Mansvelt  

Bodey, Kelli Critical Factors which Assist or Hinder the 

Achievement of the Four Franchising 

Imperatives. 



Scott Weaven, Debra Grace  

Bogomolova, Svetlana The Relationship Between the Net Valence 

of Brand Associations and Consideration by 

Non-Brand Users 

Jenni Romaniuk  

Bouvain, Petra Analysis of Banking Websites - A Worldwide 

Comparison Study 

Raechel Johns, Uwe Kamenz 

Bove, Liliana An Attempt to Validate the Construct 

"Relationship Strength" Between a Customer 

and Service Worker 

Felix Mavondo  

Bowden, Jana  Segmenting Customer-Brand Relationships: 

The Process of Customer Engagement 

Braithwaite, Ian Apple iPhoneT: Reshaping the Strategic 

Network 

Brancaleone, Vito Market Mavens and their Need for Power 

John Gountas  

Breitbarth, Tim Football Consumption in a "fringe nation" - 

The Case of New Zealand Fans Travelling to 

the 2006 World Cup in Germany 

Francsico Conejo, Magdalena Florek  

Breitbarth, Tim Conceptualising the Role of Corporate Social 

Responsibility in Professional Football 

Phil Harris  

Brennan, Mike  The Effect of Asymmetrically Dominated 

Decoys: A Replication Study 

Monica Xu  

Bressolles, Gregory Impact of e-Service Quality on Satisfaction 

and Loyalty Intentions: Differences between 

Buyers and Visitors 



François Durrieu  

Bridson, Kerrie  Don't Tate Us! The Impediments and Drivers 

of Branding Museums 

Jody Evans 

Bridson, Kerrie The Explanatory Potential of Congruence in 

the Relationship Between Retail Image, 

Brand Image and Retail Customer 

Satisfaction  

Andrea Vocino  

Bridson, Kerrie The Relevance of Role Models to Older Aged 

Generation Y Consumers 

Joanna Minkiewicz  

Briggs, Maxwell Innovation and the City 

Brooks, Gordon  The Socio-Economic Characteristics of 

'Earlier Adopters' at National and State 

Levels: An Empirical Examination of the 

Australian Mobile Phone Consumer Market 

Farhat Yusuf  

Buber, Renate Evolutionary Store Design. How Water, 

Plants, Animals and Sight Protection Affect 

Consumer Behaviour.  

Bernhart Ruso, Johannes Gadner, Karl 

Atzwanger  

Buchanan, June Corporate Social Responsibility and the 

Gaming Industry: A Contradiction in Terms? 

Lester Johnson  

Buchanan-Oliver, 

Margo  

Deploying the Jakobsonian Framework in 

Marketing Communications: The Institutional 

Semiotics of The Warehouse 

Ann-Marie Kennedy 

Budiman, Arief  Studying the Effects of Materialism, 

Religiosity and Status Consumption on 



Subjective Well-Being: An Indonesian 

Perspective 

Aron O'Cass  

Butt, Irfan Development of Positioning as a Research 

Stream: A Critical Assessment of 

Impediments and a Look Forward 

Nicolas Papadopoulos, Steven Murphy  

Burford, Marion Learning from Student's Individual 

Commentaries 

Burke, Paul Museum Visitors Care about Everything! 

Using Best-Worst Scaling for Strategic Focus 

Christine Burton, Chelsea Wise, Jordan 

Louviere, Twan Huybers  

Burke, Paul The Young and the Reckless: Message 

(In)Effectiveness about the Physical 

Consequences of Motor-Vehicle Accidents for 

Young Inexperienced Drivers 

Luke Greenacre  

Burke, Sandra "Fuzzy-Needs" Based Competitive Sets: 

Structure and Use  

Burrell, Amanda Be Quiet and Stand Still! It's good advice for 

marketing lecturers 

Michael Coe  

Burrell, Amanda Less Means More When it Comes to Fear 

Appeals and Teenage Drivers 

Tonia Gray, Brendan Gray  

Burrell, Amanda Making an Entrance: The First Two Minutes 

Can Make or Break A Lecture  

Shaun Cheah 

Bustos, Anne-Maree  Readiness for Competitive Positioning: A 

Managerial Checklist 



Sandra Burke  

Buttriss, Gary Organisational Sustainability: Local Response 

to Global Issues 

C  

Top 
 

Cadeaux, Jack Retail Assortment Variation and Sales: A 

Cross-Category Analysis 

LayPeng Tan  

Callahan, Susan The Illusive Matter of Terroir: Can it be 

duplicated in the New World?  

Carlson, Jamie An Investigation of B2C Internet Commerce: 

E-Service Quality's Impact on Satisfaction, 

Attitudes and Behaviours  

Aron O'Cass  

Carter, Leanne Putting Relation Competence into Internal 

Marketing 

David Gray  

Chang, Yi-Wei  A Preliminary Examination of Berry, Seiders 

and Grewal's (2002) Five Dimensional 

Measure of Convenience in a Service Setting 

Michael Jay Polonsky, Olga Junek  

Cheah, Isaac Development and Validation of Consumer 

Economic Nationalistic Tendencies Scale 

(CENTSCALE)  

Ian Phau 

Cheetham, Lyn Marketing International Education  

Meredith Lawley, Maria Raciti  

Chen, Chien Hung Ready or not? That is the Question for 

Consumer Technology Acceptance 

Gillian Sullivan Mort  



Chen, Shaoshan An Investigation of Category Effects on 

Private Label Purchasing 

Mark Glynn  

Chikweche, Tendai Research Measurement Challenges in Bottom 

of Pyramid Markets 

Richard Fletcher  

Chin Chiu Tam, 

Charles 

Do Cultural Differences Really Matter in 

Consumer Behaviour? Chinese Evidence 

Greg Elliott  

Chmielewski, Danielle Analysing The Characteristics & 

Consequences Of Resource Orientation: An 

Empirical Study 

Angela Paladino  

Chrysochou, Polymeros Is Designation of Origin an Important Cue 

Driving Consumer Loyalty Behaviour? 

Evidence from Scanner Data on Dry-cured 

Ham 

Georges Giraud  

Chung, Emily Becoming a Fanatic: An Exploration into the 

Development of Extraordinary Devotion to a 

Consumptive Object 

Michael Beverland, Francis Farrelly, Pascale 

Quester  

Chung, Henry The Structure of Organisation and Marketing 

Standardisation Strategy 

Clark, Lindie Retail Availability, Tobacco Purchase and 

Consumption by Smokers Attempting to Quit 

Suzan Burton  

Coltman, Tim  Do Suppliers of Third Party Logistics 

Understand their Customers? 

Byron Keating, Anton Kriz  

Cooke, Jill How do Consumers Really View their 



Relationships with the Brands they Use? 

Jennifer Harris  

Corkindale, David The Effect of Relational Market-based Assets 

Marcus Belder  

Craig-Lees, Margaret Communication Behaviour By Partners in 

Long-term Sponsorships 

Sharon Middleton  

Crawford, Heather Investigating the Effectiveness of Humour in 

Cross-Cultural Advertising 

Crouch, Geoffrey Measuring Tourism Competitiveness: 

Research, Theory and the WEF Index 

D  

Top 
 

Dana, Teresa Representation of Maori and Pacific Peoples 

in Television Advertisements 

John O'Sullivan  

Dann, Stephen The Life and Death of Marketing 

Dann, Stephen Brand Personalities with Real Personality 

Elisabeth-Bird Jensen  

Dawes, John The Structure of Switching: An Examination 

of Market Structure Across Brands and Brand 

Variants 

Dawes, John Are Long-Tenure Customers Less Price 

Sensitive ? An Empirical Examination in a 

Services Context 

Devlin, James The Impact of Price Comparison Advertising 

on Consumers: 

Christine Ennew, Sally McKechnie, Andrew 

Smith  

de Meyrick, Julian Ethical Stance among Senior Business and 



Marketing Students, 2007 

June Buchanan, Nan Carter  

de Pechpeyrou, 

Pauline 

The Role of Trust in Consumers' Evaluations 

of Website Personalization 

Pierre Desmet  

Denize, Sara Doing Science with Simulation: Building an 

Innovation Network 

Doina Olaru, Sharon Purchase  

Di Mascio, Rita  Which Version of Customer Service am I 

Getting?  

Dobele, Angela Word-of-mouth: impact and use by 

Australian Institute of Marketing Professional 

Members 

Dobele, Angela A Process Orientation for Word-of-Mouth 

Referrals 

Dodd, Catherine Sustaining Customer Relationships through 

Internal Relationship Marketing 

Doerflinger, Tim The Relevance of Usability-Enhanced 

Segmentations for New ICT Product 

Development  

Fee Steinhoff, Anja Naumann, Katja Henke  

Donaldson, Bill Sales Force Automation: New Frontiers of 

Relevance? 

George Wright  

Donnevert, Tobias How to Combine Customer Equity and 

Customer Value in an Online Environment 

Maik Hammerschmidt, Hans Bauer  

Drennan,Judy  Research in Consumer Misbehaviour: A 

Simulation Game Approach 

Penny Drennan, Dominique Keeffe  

Dresler-Hawke, Emma Fresh vs. Processed Fruit and Vegetables: 



Comparative Cost Analyses of a 5-A-Day Diet 

in New Zealand 

Durrieu, François The Winery as an Experiential Stimulation: 

Differences between Passage and Proximity 

Tourismi 

Dwivedi, Abhishek Feedback Effects in Brand Extensions: 

Evidence from India  

Arthur Sweeney, Bill Merrilees  

E  

Top 
 

East, Robert New Evidence on the Reasons for Switching 

Service Providers 

Ursula Grandcolas, Francesca Dall, 'Olmo 

Riley  

Egan, Thomas The Role of Taste in Choice Experiments 

Wade Jarvis, Mark Gibberd, Hannah Williams 

Ermen, David Tourism Destination Marketing - Organisation 

through Networks 

Juergen Gnoth  

Errey, Robert Lifting Student Engagement in Marketing 

Classes 

Ewing, Michael  Corporate Social Responsibility in China 

Lydia Windisch  

F  

Top 
 

Ferguson, Graham Assessing the Cross-Selling Performance of 

Front-Line Employees in a Retail Context 

Geoffrey Soutar  

Ferguson, Shelagh Reflections upon the Role of Consumers' 



Stories in Consumer Research 

Fernandez, Karen Personalising the Home 

Filo, Kevin  Corporate Social Responsibility and Sport 

Event Sponsorship  

Fine, Cordelia  Who is Responsible for the Protection of 

Children? Implicit and Explicit 

Interpretations of Marketing Messages 

Paul Harrison  

Finsterwalder, Jörg The Relevance of a Taxonomy for Customer 

Relationship Ownership in Business-to-

Consumer Markets 

Florek, Magdalena Mega Sports Events and Host Country Image: 

The Case of the 2006 FIFA World Cup 

Tim Breitbarth, Francsico Conejo  

Fullerton, Sam The Ethical Predisposition of University 

Students in Western Australia: 1997 vs. 2007 

Larry Neale 

G  

Top 
 

Gabzdylova, Barbora Corporate Social Responsibility: 

Environmental Concern in New Zealand's 

Wine Industry 

John Raffensperger, Pavel Castka  

Gao, hongzhi Network Paradoxes and Guanxi Dilemmas 

Gao, hongzhi A Theme Analysis of B2B Marketing 

Publications  

John Knight  

Garma, Romana Customer Organisational Citizenship 

Behaviour: 

Liliana Bove, Virginia Bratton  



Garry, Tony The Antecedents and Consequences of 

Satisfaction within a Business-to-Business 

Credence Service Context 

Tracy Harwood  

Gaur, Sonjaya Consumers' Effortful Decision Making and the 

Self- Regulatory Orientation 

Shalini Tiwari  

Ghandour, Ahmad The Impact of Customer Focus to the Success 

of Ecommerce Systems Among Small and 

Medium Enterprises -A Conceptual 

Framework- 

Kenneth Deans, George Benwell  

Ghose, Kamal Aligning Customer Experience with Brand 

Promise 

Gibaja-Martins, Juanjo Effects of Erotic Content in Advertising on 

the Perceived Offence: The Case of Ron 

Barceló  

Mujika-Alberdi Alazne, García-Arrizabalaga 

Iñaki  

Glinoga, Mavi  Backstage Visibility: Do the Customers Care? 

Alastair Tombs  

Glynn, Mark Do B2B Brands Contribute to Relationship 

Marketing Success? 

Gountas, Sandra The Need for Fame and Celebrity in Young 

Consumers 

Gray, Brendan Choosing Between Right and Right 

Anna Carr, Amanda Beatson  

Gray, David The Influence of 'Interpersonal Attractors' on 

Group Performance in a Complex Marketing 

Decision-Making Context 

Gray, David Using 'Interpersonal Relational Competence' 



to Improve Inter-firm Partnership 

Performance  

Gray, David "Get Blogged": The Utility of Using a 'Blog' in 

a Senior Undergraduate Marketing Strategy 

Course 

Griffin, Deborah Blood Donation: An Exploratory Study of 

Antecedents and Outcomes of Self-reported 

Behaviour  

Aron O'Cass  

Grigg, Kerry Personal Factors Affecting the Influence of a 

Marketer 

Grigg, Kerry Do Marketers Struggle for Credibility and 

How did we get Here? 

Grimm, Pamela Technology Facilitated Class Participation in 

a Principles of Marketing Course 

Eric Soares, Jagdish Agrawal, Sweety Law  

Grimmer, Martin A Trait Approach to Measuring Materialism: 

Structure and Scale Properties 

Dallas Hanson  

Gunaratne, Kodicara Support Needs of Entrepreneurial Small 

Businesses in a Developing Country 

Toni Hilton, Alastair Emerson  

H  

Top 
 

Hammerschmidt, Maik  Should Failures be Used Systematically to 

Improve Customer Satisfaction? 

Tobias Donnevert, Hans Bauer  

Hansen, Kåre Export Marketing Arrangements and the 

Consequences for the Local Food Producers - 

Four New Zealand Cases 



Svein Ottar Olsen  

Hansen, Kåre Impulsive Buying Behaviour : The Role of 

Impulse Buying Tendencies and Convenience 

Orientation 

Svein Ottar Olsen  

Hansen, Torben Consumers' Judgmental, Emotional and 

Intentional Responses to Scented Food 

Suzanne Beckmann  

Hartley, Nicole  Don't Rain on my Parade: Barriers to 

Ecological Tourism 

Paul Harrison  

Hassan, Vincent Managers' Functional Backgrounds and 

International Risk Management Practices  

Brendan Gray  

Healey, Benjamin Asking the Age Question in Mail and Online 

Surveys 

Philip Gendall  

Healey, Benjamin How and Why to Estimate Mail Survey 

Noncontact Rates 

Healy, Michael Play is Serious Business: A Look into the 

Elevated Consumption of Retail 

Michael Beverland, Harmen Oppewal  

Hede, Anne-Marie  Authenticity and Branding for Literary 

Heritage Attractions 

Maree Thyne  

Helm, Sabrina Perceived Corporate Reputation and 

Consumer Satisfaction: An Experimental 

Exploration of Causal Relationships 

Julia Spelsiek, Ina Garnefeld  

Helm, Sabrina Commitment Created by Service Customers  

Own Referral Behavior: An Experimental 



Study on the Impact of Positive Word-of-

Mouth on its Sender  

Andreas Eggert, Ina Garnefeld  

Hemphill, Elizabeth Unbundling Rapport and its Metrics for 

Business Service Personal Selling 

Henry, James Getting them off the Boat: An Exploratory 

Study into Cruise Ship Passenger and Crew 

Motivations to Disembark 

Maree Thyne 

Higgs, Bronwyn New Media: Embedding IMC within Broader 

Marketing Strategy 

Michael Polonsky 

Higgs, Bronwyn Trends in Consumer Segmentation 

Allison Ringer  

Hill, Railton New Product Development (NPD) in a Social 

Marketing and Community Development 

Context: A Case Study 

Anne Hill  

Hilton, Toni The Future-Proofed Practitioner: A Service-

Centred Marketing Curriculum 

Ken Hyde, Ravi Bhat, Yingzi Xu  

Ho, Henry Wai Leong Marketing Students' Perception of Traditional 

and Intensive Delivery: An Exploratory Study 

Michael Jay Polonsky  

Hodge, Cori Conversion Franchising: The Likelihood of 

Conversion Based on Relational Benefits, 

Brand Strength and the Management of the 

Franchise Relationship 

Harmen Oppewal, Civilai Terawatanavong  

Hoek, Janet CSR or Spin?: A Logical Analysis of the Food 

Industry Accord 

Peter Mansfield, Ninya Maubach, Grant 



Schofield  

Hoek, Janet An Examination of Puffery's Effects on 

Consumers  

Philip Gendall  

Hoek, Janet How Best to Estimate Responses to Tobacco 

Control Initiatives? 

Philip Gendall, Jordan Louviere  

Hogan, Stephen Toy Stories, Horror Stories and Fairy Tales: 

The Role of the Media in Promoting 

Responsible Corporate Behaviour in the Toy 

Industry. 

Keith Perks  

Hogan, Suellen Innovation within Professional Service Firms: 

An Exploratory Study 

Janet McColl-Kennedy, Jill Sweeney, 

Geoffrey Soutar  

Holdershaw, Judith Factors Influencing Blood Donation 

Behaviour 

Malcolm Wright, Philip Gendall  

Holdershaw, Judith A Test of the Intention-Behaviour 

Relationship 

Philip Gendall, Malcolm Wright  

Hopper, Tiana An Investigation into the Relevance of 

Emerging Marketing Strategy in Regional 

Queensland Hospitals 

Ronel Erwee, Kathy Hastings  

Huang, Mei-Hua  Member Networks and Identification within 

Professional Associations 

Cynthia Webster  

Huang, Yimin Interpreting Interpretive Research 

Ian Wilkinson  



Huang, Yimin A Case Study on the Dynamics of Trust in 

Dyadic Business Relationships  

Ian Wilkinson, Louise Young  

Huebner, Hartmut Towards a Framework for Strategic 

Marketing Communication Management 

Richard Varey  

Hughes, Andrew Personal Brands: An Exploratory Analysis of 

Personal Brands in Australian Political 

Marketing 

Huizingh, Eelko How Important are Transactional or 

Informational Functions for Website Success? 

Adriana Krawczyk, Tammo Bijmolt, Janny 

Hoekstra  

Hultman, Magnus Good Looks - Good Courses: The Link 

between Physical Attractiveness and 

Perceived Performance in Higher 

Educational Services 

Pejvak Oghazi  

Hussain, Rahim The Impact of Banner Advertisement 

Frequency on click through 

Arthur Sweeney, Gillian Sullivan Mort  

Hussain, Rahim The Impact of Banner Advertisement 

Frequency on Brand Awareness 

Arthur Sweeney, Gillian Sullivan Mort  

I  

Top 
 

Ikeda, Ana  Business Students' Perspective on Customer 

in Education 

Marcos Campomar, Tania Veludo-de-Oliveira  

Insch, Andrea Rights versus Relevance - Mapping the 

Competing Interests in the Debate over 

Mandatory CoOL of Food and Beverage 



Products in New Zealand 

Insch, Andrea Airlines' Promotion of Places through the 

Travel Experience: An Exploratory Study of 

Two National Airlines 

Magdalena Florek  

J  

Top 
 

Jalkala, Anne  Reference Value of Customer Relationships  

Risto Salminen, Sabrina Helm  

Jamrozy, Ute Moving Towards Integrated Urban Marketing 

Jamrozy, Ute Marketing a Performing Arts 

Network:Creating a Jazz Community 

Jarvis, Wade Choice Variance as a Behavioural 

Phenomenon 

Cam Rungie, Larry Lockshin  

Johns, Raechel Technical Trades: Can the Australian 

Defence Force Continue to Compete in an 

Ever Shrinking Labour Market? Implications 

for Branding for Recruitment 

Jason Window  

Johns, Raechel The Importance of Trust in Relationship 

Marketing and the Impact of Self Service 

Technologies 

Bruce Perrott  

Johns, Raechel The Application of Innovation Adoption 

Frameworks in Marketing Education 

Johnston, Margaret The Relative Importance of Sponsorship 

Selection Criteria: A Choice-Based Conjoint 

Study Using Hierarchical Bayes Analysis 

Neil Paulsen  



Johnstone, Micael-Lee Pleasurable Shopping Experiences: Looking 

for a Social Connection 

Denise Conroy  

Jones, Sandra An Unhealthy Co-Dependence: The 

Relationship between Alcohol Sponsorship 

and Cricket in Australia 

Jones, Sandra What does Alcohol Advertising tell Young 

People about Drinking? 

Parri Gregory  

Jones, Sandra Who would the Australian Public Trust to tell 

them about Bird Flu? Results of an Australia-

wide CATI survey 

Louise Waters, Don Iverson  

Josiassen, Alexander Examining the Role of Product Origin 

Familiarity in Influencing Consumers' Product 

Perceptions 

Ingo Karpen  

Josiassen, Alexander The Country-of-Origin Concept: The 

Historical Approach to Identifying Future 

Research Challenges 

Ingo Karpen  

Jozsa , Laszlo Firm Strategic Groups and Choice of 

Promotional Tools - The Case of Small 

Clothing and Shoe Retailers in New Zealand, 

Portugal and Hungary 

Kim Fam, Hongyan Yu, Pedro Brito  

K  

Top 
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