
ANZMAC Annual Conference 2010 

Welcome to the  
Australian and New Zealand Marketing Academy (ANZMAC) 
Conference 2010 - 'Doing More with Less'  
 

 

 

 

 
 

This medium contains papers which have been accepted as fully refereed for the ANZMAC 2010 Conference. 
All papers have been subject to a double-blind peer reviewing process in accordance with DIISR requirements. 

ANZMAC Website: http://www.anzmac.org/ 
 

This content and any opinions expressed represent the views of the authors only.  This publication is copyright. 
Apart from fair dealing for the purpose of private study, research, criticism or review as 

permitted under the Copyright Act, no part may be reproduced without prior written permission from the Publisher. 

 

Hosted by: College of Business and Economics 
University of Canterbury 

 

Date: 29 November - 1 December 2010 
Venue: University of Canterbury, Christchurch, 

New Zealand 
Conference Chairs: Dr David Fortin and Dr Lucie K. Ozanne 
Conference Programme 
Chair: 

Dr David Fortin 

Conference Proceedings 
Editors: 

Dr Paul Ballantine and Dr Jörg 
Finsterwalder 

Publisher: Department of Management 
College of Business and Economics 
University of Canterbury 

ISBN for Programme and 
Abstracts: 

978-0-473-17819-2 

ISBN for Proceedings: 978-0-473-17820-8 

First Published 2010 
By Department of Management, College of Business and Economics 

University of Canterbury 
For the ANZMAC 2010 Conference  

Edited by: Dr Paul Ballantine and Dr Jörg Finsterwalder 
Department of Management 

University of Canterbury 
 

ISBN: 978-0-473-17820-8 

CONFERENCE SECRETARIAT 
The Conference Company 

PO Box 3727, CMSC 
Christchurch 8140 

New Zealand 
Tel: +64 3 365 2217 
Fax: +64 3 365 2247 

info@tcc.co.nz 

Page 1 of 1ANZMAC Annual Conference 2010

17/10/2011file://C:\Users\U1007825\Desktop\ANZMAC Annual Conference 2010.htm



ANZMAC Annual Conference 2010 
• Home 
• Welcome Messages 
• Overview 
• Papers 
• Tracks 
• Sponsors 
• Conference Committee 

Search
 

ANZMAC Papers 
| A | B | C | D | E | F | G | H | I | J | K | L | M | N | O | P | Q | R | S | T | V | W | Y | Z |  

Papers listed by first author's last name. 

A | BACK TO THE TOP> 

Trade Me: The Building of an Offline Community 
Abdul-Ghani, Eathar; Hyde, Kenneth F.; Marshall, Roger 
07. Electronic Marketing 

Identification of the Factor Components Influencing the Continued Use of Internet Banking 
By Australian Consumers 
Adapa, Sujana 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

Macro and Micro Thematic Categories Hindering Customer Adoption of Internet Banking in 
Australian Context 
Adapa, Sujana 
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Strategic Phlanthropy in a Turkish Tourism Context 
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05. Corporate Social Responsibility and Ethics 

Passion for the Brand and Consumer Brand Relationships 
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Empirical Evidence on the Antecedences of Customer Loyalty 
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Measuring Winery Cellar Door Servicescape: Testing the Validity of a Visual Content 
Analysis Approach  
Altschwager, Teagan; Habel, Cullen; Goodman, Steve 
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Influences on Survey Response Rates For Online Panels 
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13. Marketing Research and Research Methodologies 
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13. Marketing Research and Research Methodologies 
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Representative but Irrelevant Arguments in Advertising  
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Causes of Consumer Complaint Behaviour in Saudi Arabia: A Proposed Framework 
Badghish, Saeed; Fletcher, Richard; Stanton, John 
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How Do Networks Schedule Program Promotions? 
Beal, Virginia; Sharp, Byron 
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Modeling Perceived Value of Professional Business Services 
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Evaluation of Social Marketing Communication in a Disaster Recovery Organisation 
Bell, George; Quazi, Ali; Clayton, Peter 
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Berry, Nina; Jones, Sandra; Iverson, Don 
05. Corporate Social Responsibility and Ethics 

Employee's Perceptions of Rebranding Process: Case Study of Rebranding of an Australian 
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Beus, Shenae; Matanda, Margaret Jekanyika 
01. Branding 

The Influence of Communication Sources on a Student's Evaluation of University Selection: 
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Bilbe, Ashleigh; Rose, Janelle 
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Promoting the Websites of Community-Based Organisations 
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A Conceptual Framework for Investigating Fish Consumption in Australia 
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Engagement with Social Media and Outcomes for Brands: A Conceptual Framework 
Bond, Camilla 
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Social Media Advertising: An Investigation of Consumer Perceptions, Attitudes, and 
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The Application of Neuro-Linguistic Programming in a Sales Process Context 
Borg, Susanne; Freytag, Per 
14. Retailing, Pricing and Personal Selling 

The Effect of a Chocolate Incentive on Sample Composition and Item Non-response in a 
Mail Survey  
Brennan, Mike; Holdershaw, Judith; Macpherson, Terry 
13. Marketing Research and Research Methodologies 

Impulse Buying: A Comparison of Influences for Young and Adult Consumers  
Brici, Natalie; Sullivan Mort, Gillian; Hodkinson, Chris 
14. Retailing, Pricing and Personal Selling 

Brand Love, Brand Image and Loyalty in Australian Elite Sport 
Broadbent, Sarah; Bridson, Kerrie; Ferkins, Lesley; Rentschler, Ruth 
18. Tourism, Sports, Arts and Heritage Marketing 

Don't Care about Service Recovery - Inertia Effects Buffer the Impact of Complaint 
Satisfaction  
Brock, Christian; Blut, Markus; Evanschitzky, Heiner; Kenning, Peter 
15. Services Marketing 

Key Drivers of Successful Marketing Strategy in Times of Recession Versus Growth 
Brooksbank, Roger; Garland, Ron 
17. Strategic Marketing 

The Influence of Shopping Motivation, Optimum Stimulation Level, Perception of Store 
Atmosphere, and Satisfaction on Repatronage Intention 
Budisantoso, Tjong; Mizerski, Katherine 
14. Retailing, Pricing and Personal Selling 
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Personal Values and Mall Shopping Behavior: The Mediating Role of Attitudes of Chinese 
and Thai Consumers 
Cai, Yuanfeng; Shannon, Randall 
09. International Cross-Cultural Marketing 

The Contribution of Salient Mall Attributes to Customer Satisfaction: an Importance-
Performance Analysis Across Nations  
Cai, Yuanfeng; Shannon, Randall 
14. Retailing, Pricing and Personal Selling 

Creative Consumers: Awareness, Attitude + Action - Instrument + Preliminary Results  
Campbell, Colin; Bethon, Pierrer; Pitt, Leyland; McCarthy, Ian 
17. Strategic Marketing 

Examining the Effects of Perceived Web Innovativeness in E-Retailing 
Carlson, Jamie; O'Cass, Aron 
07. Electronic Marketing 



Enhancing Marketing Student Engagement Via Team-Based-Learning 
Chad, Paul 
11. Marketing Education 

Introduction of Market Orientation into Charities, Easier Said than Done? 
Chad, Paul; Kyriazis, Elias; Motion, Judy 
16. Social, Not-For-Profit and Sustainable Marketing 

Consumer Innovativeness and Chinese's Really New Product Adoption Behaviour 
Chao, Chih-Wei; Reid, Mike 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

Increasing Response Rates: You CAN Tell a Questionnaire by its Colour 
Charbonneau, Jan; Brennan, Mike 
13. Marketing Research and Research Methodologies 

Making Sense of Consuming Less in a Culture of Excessive Alcohol Consumption: An 
Exploratory Study of the Neutralisation and Affirmation Techniques Used by British 
Students  
Chatzidakis, Andreas; Piacentini, Maria; Banister, Emma 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

An Exploratory Study Investigating the Dimensions Influencing Consumers' Purchase 
Intentions Relating to Organic Food in Urban China 
Chen, Jue; Lobo, Antonio 
09. International Cross-Cultural Marketing 

Conceptual and Semantic Analysis in Ambush Marketing Utilizing LEXIMANCER Software 
Tool 
Chen, Ning 
18. Tourism, Sports, Arts and Heritage Marketing 

The Construction of Place Citizenship Behaviour: From a Resident Perspective 
Chen, Ning; Dwyer, Larry 
18. Tourism, Sports, Arts and Heritage Marketing 

Timing of New Brand Entry and New Brand Performance: A Conceptual Framework and 
Research Propositions 
Chmielewski, Danielle 
17. Strategic Marketing 

Targeting Gay Men: The Cryptic Marketing Approach 
Choong, Kelly 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

Can a Focus on Study Outcomes Make Gleeful Students? Examining Study Outcomes' 
Mediating Effects on Student Experience and Satisfaction  
Chuanuwatanakul, Pattamaporn; Quintal, Vanessa Ann; Shanka, Tekle 
11. Marketing Education 



Inattentional Learning of Brand Associations 
Chylinski, Mathew; Lau, William 
03. Consumer Behaviour (A) Empirical Studies and/or Experiments 

The Evolution of the Relationships Between Product Attributes in Determining Consumers' 
Behavioural Loyalty 
Corsi, Armando Maria; Rungie, Cam 
12. Marketing Metrics and Modelling 
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Do Students Know Best When it Comes to Assessment? A Best/Worst Analysis of 
Assessment Choices 
D'Alessandro, Steven; Winzar, Hume 
11. Marketing Education 

Got any Piggy Sound Effects? Always Amusing. Oink Moo Quak' Exploring Consumer 
Interactivity in Response to Campaigns Coupling Ubiquitous Media 
Davis, Robert; Tiseli, Tuna 
07. Electronic Marketing 

Exploring Entrepreneurship in Developing Countries: The Case of Vanuatu 
Davis, Robert; Tiseli, Tuna; Solomona, Malama 
08. Entrepreneurship, Innovation and New Product Development 

Exploring Entrepreneurship in Tonga: Factors that Constrain and Promote Entrepreneurial 
Activity 
Davis, Robert; Solomona, Malama 
08. Entrepreneurship, Innovation and New Product Development 

Exploring Service Industry Culture Transformation as a Consequence of Legislative Change: 
The Case of the Real Estate Agents Act 2008 
Davis, Robert; Crotty, Mary; Hawkins, Roger 
15. Services Marketing 

The Role of Gender in Determining Season-ticket Holder Satisfaction 
Davis, Patrick; McDonald, Heath; Karg, Adam 
18. Tourism, Sports, Arts and Heritage Marketing 

An Exploration of Business Communication Course Design 
Dawson, Bonnie; Caddy, Ian 
11. Marketing Education 

Implementing Market Orientation in Large Multi-Divisional Organisations 
de Leon, Maria-Teresa; Uncles, Mark 
17. Strategic Marketing 

Cultural Pluralism as a Consumption Behaviour 
Demangeot, Catherine; Sankaran, K. 
09. International Cross-Cultural Marketing 



International Student Learning and Avatar Collaboration in an Immersive World 
Demangeot, Catherine; Ramsay, Howard 
11. Marketing Education 

Children's Selection of Fruit and Vegetables in a ''Dream versus Healthy' Lunch-box Survey 
Dresler-Hawke, Emma; Whitehead, Dean; Jin, Ying 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

Accessing Fruit and Vegetable Consumption Behaviours in Children - Visual Evaluation 
Techniques  
Dresler-Hawke, Emma; Parker, Leigh 
13. Marketing Research and Research Methodologies 

Building Customer-Equity in Supermarket Retailing 
Dwivedi, Abhishek; Merrilees, Bill; Miller, Dale; Herington, Carmel 
14. Retailing, Pricing and Personal Selling 
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Demographic Bases of Word of Mouth 
East, Robert; Lomax, Wendy 
03. Consumer Behaviour (A) Empirical Studies and/or Experiments 

Keep It Simple: Easy Ways To Estimate Choice Models For Single Consumers 
Ebling, Christine; Frischknecht, Bart; Louviere, Jordan 
12. Marketing Metrics and Modelling 

The Structure of Customer Behaviour among University Students 
Eisingerné Balassa, Boglárka 
03. Consumer Behaviour (A) Empirical Studies and/or Experiments 

Problem-Solution Framing: A New Look at Framing Effects in Advertising 
El Jurdi, Hounaida; Fernandez, Karen 
03. Consumer Behaviour (A) Empirical Studies and/or Experiments 

Sports Sponsorship in Athletics: The Athlete's Perspective 
Ennis, Sean; Marck, Michael; Crawford, Catherine 
18. Tourism, Sports, Arts and Heritage Marketing 
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A Competitive Positioning Analysis of UK Universities 
Fahy, John; DeLuca, Luigi; Hooley, Graham 
16. Social, Not-For-Profit and Sustainable Marketing 

Understanding the Role of Service Quality, Customer Involvement and Rapport on Overall 
Satisfaction in Bangladesh Banking Service 
Fatima, Johra; Razzaque, Mohammed 
15. Services Marketing 



The Impact of Marketing Services on Loyalty and Return Business Qualitative Approach  
Fazel, Hesham; Guo, Wenxia; Qiu, Pingping 
17. Strategic Marketing 

Retailers' Adoption of Multiple Channels for Transaction: The interplay of Innovation, 
Market Orientation and Organisational Capabilities 
Ferraro, Carla; Sands, Sean 
14. Retailing, Pricing and Personal Selling 

Cosmopolitan Communities 
Figueiredo, Bernardo; Cayla, Julien 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

Cosmopolitan Transcultures 
Figueiredo, Bernardo; Cayla, Julien 
09. International Cross-Cultural Marketing 

It's about Me, You, You and You...: Social and Task-oriented Customer Engagement in a 
Group Service Encounter 
Finsterwalder, Jörg; Kuppelwieser, Volker 
03. Consumer Behaviour (A) Empirical Studies and/or Experiments 

Community Engagement and the International Student Experience: A Definition 
Fleischman, David; Lawley, Meredith; Raciti, Maria 
11. Marketing Education 

An Examination of Outcome Expectancies of Physical Activity as a Function of Stage of 
Change 
Forbes, Sarah; Robertson, Kirsten; Lawson, Rob 
16. Social, Not-For-Profit and Sustainable Marketing 

Using Social Marketing to Improve Community Cohesion: An Evaluation of an Innovative 
Communications Training Programme in the East End of London 
Fowlie, Julie; Wood, Matthew 
16. Social, Not-For-Profit and Sustainable Marketing 

Insights into the Barriers and Motivators Impacting Chlamydia Screening Rates amongst 
Male Students 
Fowlie, Julie; Wood, Matthew; Reuter, Julian 
16. Social, Not-For-Profit and Sustainable Marketing 

Effective Returns Management: Enhancing Retailer-Supplier Relationships 
Frankel, Robert; Mollenkopf, Diane; Russo, Ivan 
02. Business Relationships and Networks 

Does Firm Location Influence the Export Performance of Australian SMEs? 
Freeman, Joanne; Lawley, Meredith; Styles, Chris 
02. Business Relationships and Networks 



Critical Friends: Reflections on Peer Review of Teaching 
Fulcher, Patricia; Paull, Megan 
11. Marketing Education 
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Materialism and Cultural Orientation: The Role of Vertical/Horizontal Individualism within 
and across Cultures 
Garbarino, Ellen; Lee, Julie A.; Soutar, Geoffrey N. 
09. International Cross-Cultural Marketing 

UK Expatriate Self Identity and the UK Election: A Working Paper 
Garry, Tony; Roper, Stuart 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

Building Friendships and Relationships: The Role of Conversation in Hairdressing Service 
Encounters 
Garzaniti, Ivana; Pearce, Glenn; Stanton, John 
15. Services Marketing 

New Zealand Niche Export Marketers: Critical Success Factors 
Gendall, Phil; Charbonneau, Jan; Henricksen, Brody 
09. International Cross-Cultural Marketing 

Evaluating Tobacco Branding: Implications for Tobacco Control 
Gendall, Phil; Hoek, Janet; Gifford, Heather; Pirikahau, Gill; Pene, Gina; McCool, Judith; 
Edwards, Richard; Thomson, George 
16. Social, Not-For-Profit and Sustainable Marketing 

Service Co-creation: Different Meanings for Different Players 
Gill, Liz; White, Lesley; Cameron, Ian 
15. Services Marketing 

Interaction of Trust with Transaction Cost Factors on Foreign Entry Mode Choice 
Gilmore, Andrew; D'Souza, Clare; Quazi, Ali 
06. Distribution Channels and Supply Chain Management 

Exploring the Emotional Antecedents and Interactions on Nurses' Job Satisfaction, Co-
worker Support and Customer Orientation  
Gountas, Sandra; Gountas, John 
15. Services Marketing 

Motives of Touring Independent Travellers 
Gountas, John; Gountas, Sandra 
18. Tourism, Sports, Arts and Heritage Marketing 

Keeping the Faith! An Agenda to Investigate the Decline in Spiritually Based Communities 
Granger, Karen; Habel, Cullen; Veale, Roberta 
16. Social, Not-For-Profit and Sustainable Marketing 



Predicting Online Consumer Information Needs Using Heuristics 
Grant, Robert; Clarke, Rodney J.; Kyriazis, Elias 
07. Electronic Marketing 

Audience Satisfaction with Television Drama: A Conceptual Model 
Gray, David; Dennis, Don 
10. Marketing Communications 

The Influence of Student Engagement Levels on Satisfaction and Behavioural Intentions 
Gray, David; Daymond, Jarryd 
11. Marketing Education 

To Blend or Not to Blend? Synchronous and Asynchronous Teaching Perspectives in Online 
Marketing Education 
Greenland, Steven; Ho, Henry 
11. Marketing Education 

Doing More with Less? Comparing the Effectiveness of Traditional versus Technology-
Based and Participant Media Communication 
Gruner, Richard; Lukas, Bryan; Homburg, Christian 
10. Marketing Communications 

Targeting Support to Growth Businesses in a Resource Constrained Environment: Evidence 
Favour the Use of a Mixed Approach 
Gunaratne, Asoka 
08. Entrepreneurship, Innovation and New Product Development 

The Co-creation Fairytale: What's Behind it and How Companies Can Benefit from it 
Gutknecht, Stefanie; Doerflinger, Tim; Froschauer, Malte; Voth, Anna 
13. Marketing Research and Research Methodologies 
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The Eight Faces of Risk in Entrepreneurial Research 
Hamlin, Robert 
08. Entrepreneurship, Innovation and New Product Development 

Why Small Samples Can Increase Accuracy 
Hamlin, Robert 
13. Marketing Research and Research Methodologies 

An Investigation of the Antecedents for Participation in Malaysian-hosted Online Discussion 
Forums: Preliminary Results 
Haron, Hazliza; Abdur Razzaque, Mohammed 
07. Electronic Marketing 

Art Entrepreneurs and the Need for Entrepreneurial Marketing 
Hausmann, Andrea 
18. Tourism, Sports, Arts and Heritage Marketing 



Employability and Marketing Education: Insights from the United Kingdom 
Heffernan, Troy; Feng, Weizhe; Angell, Robert; Fang, Yan 
11. Marketing Education 

The Identification of Marketing Focused Employability Attributes for Graduates in China 
Heffernan, Troy; Feng, Weizhe; Angell, Robert; Fang, Yan 
11. Marketing Education 

Modelling the Dynamics of Relations and Networks in B2B Markets - First Steps of a 
Research Project 
Held, Fabian; Marks, Robert; Wilkinson, Ian; Young, Louise 
02. Business Relationships and Networks 

Managerial Service Experience in Public Service Innovation 
Helkkula, Anu 
15. Services Marketing 

Organic Food: How Choice of Retail Outlet Determines Purchase Behavior 
Henryks, Joanna; Pearson, David 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

Adopting Self Service Technology to Do More with Less 
Hilton, Toni; Hughes, Tim; Little, Ed; Marandi, Ebi 
15. Services Marketing 

Business Service Innovation: A Preliminary Conceptual Framework of Success Drivers 
Ho, Joanne; Lu, Vinh 
08. Entrepreneurship, Innovation and New Product Development 

The Role of Physical Attractiveness in Marketing Education: An Exploratory Study 
Ho, Henry; Mulyanegara, Riza 
11. Marketing Education 

The Influence of Service Culture on Customer Service Quality: Local vs. Foreign Service 
Firms in Emerging Markets 
Hoang, Hung; Rao Hill, Sally; Lu, Vinh 
15. Services Marketing 

When Less Is More: Branding, Plain Packaging and Young Adult Smokers 
Hoek, Janet; Wong, Christiane; Gendall, Phil; Louviere, Jordan; Cong, Karen 
01. Branding 

If 1P = 103 W, What Does B=0 Mean? 
Hoek, Janet; McCool, Judith; Gendall, Phil; Gifford, Heather; Pirikahu, Gill; Edwards, 
Richard; Thomson, George; Pene, Gina 
05. Corporate Social Responsibility and Ethics 

The Customer Engagement/Value Interface: Conceptual Model + Research Implications 
Hollebeek, Linda 
15. Services Marketing 



Social Supermarkets: Typology within the Spectrum of Social Enterprises 
Holweg, Christina; Lienbacher, Eva; Schnedlitz, Peter 
16. Social, Not-For-Profit and Sustainable Marketing 

Implementing Whole of Chain Analyses for the Seafood Industry: A Toolbox Approach 
Howieson, Janet; Lawley, Meredith 
06. Distribution Channels and Supply Chain Management 

Strategic Marketing of Educational Institutions 
Huang, Hsun (Tony); Binney, Wayne; Hede, Anne-Marie 
11. Marketing Education 

Exploring the Potential Impact of Culture and Language Issues on the Application of Internal 
Marketing 
Huang, Yu-Ting; Rundle-Thiele, Sharyn; King, Ceridwyn 
15. Services Marketing 

It's a Family Affair: Mothers, Daughters and Siblings Shopping Experiences 
Huddleston, Patricia; Schrader, Jodi; Minahan, Stella 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

Market Orientation, Innovation Capability and Business Performance: Insights from Different 
Phases of the Business Cycle 
Huhtala, Juho-Petteri; Jaakkola, Matti; Frösén, Johanna; Tikkanen, Henrikki; Aspara, Jaakko; 
Mattila, Pekka 
17. Strategic Marketing 

The Influence of Donation Magnitude and the Donation Recipient on Consumer Attitude 
toward the Offer and Participation Intentions in Cause-Related Marketing 
Human, Debbie; Terblanche, Nic 
16. Social, Not-For-Profit and Sustainable Marketing 
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Jerry Seinfeld: Exploring Human Brand Associations 
Ilicic, Jasmina; Webster, Cynthia M. 
01. Branding 
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Behavioural Dimensions of Financial Decisions From a Chronically Poor Rural Area of 
Bangladesh  
Jackson, Laurel; Low, David 
05. Corporate Social Responsibility and Ethics 

The Shopping Behaviors of Fashion Innovative Thai Consumers 
Jantarat, Jaratchwahn; Laisawat, Sarinya; Shannon, Randall 
03. Consumer Behaviour (A) Empirical Studies and/or Experiments 



The Effect of Fashion Involvement on Shopping Behaviors: An Exploratory Study in 
Thailand  
Jantarat, Jaratchwahn; Laisawat, Sarinya; Shannon, Randall A. 
09. International Cross-Cultural Marketing 

The Impact of Product Repeat Purchasing on Supply Chain Strategy 
Jarvis, Wade; Golicic, Susan 
06. Distribution Channels and Supply Chain Management 

Doing Well By Doing Good with Corporate Volunteering Programs 
Johnson, Claire; Quester, Pascale; Plewa, Carolin 
16. Social, Not-For-Profit and Sustainable Marketing 

Alcohol Energy Drinks: Is it Time for the Alcohol Industry to Demonstrate some Corporate 
Social Responsibility? 
Jones, Sandra 
05. Corporate Social Responsibility and Ethics 

Point-of-sale Alcohol Promotions in the Perth and Sydney Metropolitan Areas 
Jones, Sandra; Barrie, Lance 
05. Corporate Social Responsibility and Ethics 

Process Evaluation of an Innovative Sun Protection Intervention Targeting Adolescents 
Jones, Sandra; Johnson, Keryn; Iverson, Don; Thom, Jeffrey 
16. Social, Not-For-Profit and Sustainable Marketing 
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Brand Authenticity: Scale Development and Validation 
Kadirov, Djavlonbek 
01. Branding 

Firm-Level Factors Associated with Export Performance 
Kahiya, Eldrede; Dean, David; Heyl, Jeff 
09. International Cross-Cultural Marketing 

Incidence and Factors Influencing Brand Trial in the Whisky Market 
Kapulski, Natasha; Bogomolova, Svetlana; Lockshin, Larry 
01. Branding 

Application + Procedure of Grounded Theory: Gaining Insight into Brand Choices 
Kapulski, Natasha; Villani, Christopher; Bogomolova, Svetlana 
13. Marketing Research and Research Methodologies 

When The Packaging Tells More About The Unfamiliar Brands: A Cross-Cultural Research 
With American and French Consumers 
Karsaklian, Eliane 
09. International Cross-Cultural Marketing 



Indigenous Intellectual Property Rights: Ethical Insights 
Kennedy, Ann-Marie; Laczniak, Gene 
05. Corporate Social Responsibility and Ethics 

Examination of the Effects of Corporate Sponsorship on Employees of the Sponsor 
Khan, Aila; Stanton, John 
10. Marketing Communications 

Relational Effects of Supplier Communication upon Distributor Commitment 
Kingshott, Russel PJ; Pickering, Paul 
06. Distribution Channels and Supply Chain Management 

Targeting Key Influentials for Direct Marketing Activities in Social Networks: Methodical 
Progress and an Application 
Klaus, Martin; Schwerdtfeger, Jörg; Wagner, Ralf 
07. Electronic Marketing 

Doing More with Less: Understanding the Contributions of Regional Art Gallery Members 
Kleinschafer, Jodie; Dowell, David; Morrison, Mark 
18. Tourism, Sports, Arts and Heritage Marketing 

Negotiating Stigmas: Contributions from A Narrative Approach 
Koivisto, Elina Maria; Toyoki, Sammy; Salo, Jari; Sihvonen, Antti 
04. Consumer Behaviour (B) Exploration Studies and/or Conceptual Models 

Perceived Customer Value from an Ecological Perspective: Conceptual Thoughts, Qualitative 
Findings and Proposed Research Agenda  
Koller, Monika; Floh, Arne; Zauner, Alexander; Viola, Loredana 
17. Strategic Marketing 

Retail Analytics in the Context of 'Segmentation, Targeting, Optimisation' of the Operations 
of Convenience Store Franchises 
Kolyshkina, Inna; Nankani, Ekta; Simoff, Simeon; Denize, Sara 
14. Retailing, Pricing and Personal Selling 

Predicting Faculty Membership - Application of Student Choice Logit Model 
Kopanidis, Foula 
11. Marketing Education 

The Dark Side of Brand Equity 
Korkofingas, Con; Ang, Lawrence 
03. Consumer Behaviour (A) Empirical Studies and/or Experiments 

Spill-over: The Effects of Product Recall on Private Labels versus National Brands 
Korkofingas, Con; Ang, Lawrence 
03. Consumer Behaviour (A) Empirical Studies and/or Experiments 

The Influence of Product Placement Prominence on Consumer Attitudes and Intentions: A 
Theoretical Framework 



Kozary, Ben; Baxter, Stacey 
10. Marketing Communications 

Return on Marketing Investments in Two-Sided Markets 
Kraemer, Tim; Hinz, Oliver; Skiera, Bernd 
07. Electronic Marketing 

Health Lifestyle in Pregnancy: How Women See It 
Krisjanous, Jayne; Thirkell, Peter 
16. Social, Not-For-Profit and Sustainable Marketing 

"I Really still Care about my Teaching": The Impact of Breaches of the Psychological 
Contract upon Academic Staff within an Australian University 
Krivokapic-Skoko, Branka; O'Neill, Grant; Dowell, David 
11. Marketing Education 

The Impact of Service Failures and Recovery in the Hotel Industry on Destination Image 
Kuenzel, Sven; Katsaris, Nektarios 
18. Tourism, Sports, Arts and Heritage Marketing 

Strategic Options in a Fragmented Sport Media World 
Kunz, Reinhard; Woratschek, Herbert 
18. Tourism, Sports, Arts and Heritage Marketing 

I Can't Get No Satisfaction? - How Different Roles in Customer Groups Influence 
Satisfaction with the Service 
Kuppelwieser, Volker; Finsterwalder, Jörg; Tuzovic, Sven; Simpson, Merlin 
15. Services Marketing 
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